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Vision

To be a property development company providing international

quality standard of products and services with modern
management and technology , expanding and growing by

co-venturing domestically and internationally.

Mission
®  To develop a strong and encompassing investment and business
expansion strategy.
To continually develop quality products and services.
Maximize customer satisfaction and maximize stakeholders’ benefit.
Continually develop staff capability and team work.
Emphasize good corporate governance.

Strengthen network and business relationships.
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Successfully developed
NATUREZA 47 proj ects

with total project value of
30 Billion Baht.
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Projects Update
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Currently Active Projects as of September, 2014

Project UIULiR [HaaadedN  |[alanAdLaa
(Mavvidauan)
1 Baan Pha Green Park Royal Thonburirom 258 257 1
2 Baan Pha Piyarom Nesto 321 263 58
3 Baan Pha Piyarom Terre 456 187 269
4 Baan Pha Piyarom Lake Grande 144 40 104
5 Baan Pha Greenery 212 189 23
6* Baan Pha Piyarom Niva 231 5 226
7* Baan Pha Greenery Sai 5 466 189 277
8 Home on Green 2 236 213 23
9 NC Royal Pinklao 61 22 39
10 Natureza North Pattaya (P1) 406 380 26
11 Natureza North Pattaya (P2) 406 202 204
12* Dimant Condominium 154 25 129
Total (Unit) 3,351 1,972 1,379
Total (THB mn) 10,725 6,473 | C 4,252 D

* New Project 2014
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Sales Breakdown As of Sep, 2014

Location Project Type

High Rise
31%

Low Rise
69%

>THB 5

<THB 5
million
88%
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Backlog as of September, 2014

Backlog
(THB mn)

>THB 5 million

Condominium
49% <THB S5 mi"ion

46%
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Strategic Direction NC Business Platform
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NC Project Portfolo Sep 2014
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ﬂth GROUP
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Piyarom Township Masterplan
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PHASE 14

—

PHASE 8

352 units # 476 MB.

\
PHASE 12
456 units # 713 MB.
e
PHASE 6 i
498 units # 878 MB. > [
e
PHASE 4 s
306 units # 605 MB. > LBt

PHASE

417 units # 39

ML

%

NC FAMILY &
PORT COMPLEX]

IsunRaRRARUATNANANNRBNIR

—

PHASE 7
276 units # 723 MB.

PHASE 3

139 units # 600 MB.

——

BAANFAH RANGSIT
UMLOOAKA KLONG 7

PHASE 11
3P1 units # 851 MB.

PHASE 10
360 units # 778 MB.

IASE 13
144 units # 693 MB.

PHASE 9
198 units # 882 MB.

PHASE 2
413 units # 594 MB.

D PHASE 1

371 units # 525 MB.
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¥ ﬂth GROUP
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Progress . 28%

based on sales
unit as of Sep, 2014
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ﬂINc GROUP

Single House Single House

:H:)ME onG RE E N
’fTHANYATHANI

BY NC GROUP
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NC RO YAL

Progress . 36%
based on sales
unit as of Sep, 2014
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THANYATHANI

BY NC GROUP

- ,come onGREEN

Progress : 90%
based on sales
unit as of Sep, 2014
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n NC GROUP
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URISHN

NATUREZA

North Pattaya
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NATUREZA,

North Pattaya
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Progress . 50%
based on sales
unit as of Sep, 2014
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211 Units 195 Units Natureza Condo
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211 Units

ﬂth GROUP
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Progress . 16%
based on sales
unit as of Sep, 2014
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) Condominium
Diamant
n.3UIUOS « - 1Bevlhl
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< 77 Unit_ .
g | 1-1-10 13

A

Building C |~

e R A

—

1 77 Unit_ .

FUTURE DEVELOP

Building D |

1-0-98 13

FUTURE DEVELOP

Building E
73 Unit, .
1-2-19 15

165 MB

FUTURE DEVELOP

-

FUTURE DEVELOP
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n NC GROUP

Performance Q.3/2014
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Sales Target OM/14VSOM/13 = -10% |

OM./14VS 9M./12 = +51%

_________________________________________________________

(MB.)
] 3,171
3,300 2,855
3,000 -
(MB.) _
3,500 3,400 2,500 1,887

3,000

2,500

2,000 9M./2012 9M./2013 9M./2014
1,500
1,000

500

2011 2012 2013 (P)2014 Q.1/2014 Q.2/2014 Q.3/2014
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e
Transferred Target

_________________________________________________________

'9M./14 VS 9M./13 = +0.2%
9M./14VSIM./12 = +18%

- 1,201 1,203

1,016

9M./2012 9M./2013 9M./2014

2011 2012 2013 (P)2014 Q.1/2014 Q.2/2014 Q.3/2014
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Sale Revenue Breakdown 9M./2014

Business Type Purchase Preference
Town By
Houses, Semi order,

19% Pre 12%
built,

6%

Single

Houses, Pre

53% built,
82%

uplexe
s,27%
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Q.1/12 Q.2/12 Q.3/12 Q.4/12

Total Revenue

(MB.)
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489

|
|
|
|
452 I
|
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) e ——
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Q.1/13 Q.2/13 Q.3/13 Q.4/13 Q.1/14 Q.2/14 Q.3/14
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Net Profit | (1)
i

(MB.) -
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DE Ratio

(Times)
1.20
1.00
0.80
0.60
0.40
0.20

0.00

2011 2012 2013

9M./2014

9/0Gross Margin

37

2011 2012 2013 9M./2014

\




& A

-42-  Home Expert Living Care ‘



